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Dear friend, 
 
It is my honor to welcome you to the internationally recognized and award winning American 
Marketing Association (AMA), Long Beach chapter! I invite you to join us as we embark on a 
new journey towards another memorable year filled with new friendships, professional and 
leadership development, and personal growth. 
 
By now I am sure you are wondering what to expect. Here is some introductory information to 
help you with your decision to join the AMA of California State University, Long Beach (CSULB). 
 
The theme for 2011-2012 is “JUST DO YOU: write your own story.” This theme was chosen to serve 
as a reminder that apart from everything you learn throughout your college experience, the 
AMA is a place where we encourage you to simply be yourself. You are accepted for who you 
are for the reason that the marketing industry needs unique and innovative ideas. We believe 
that using this theme as our foundation of learning will challenge you to investigate yourself in a 
way that will allow you to discover what makes you a stronger candidate for employment. 
 
Whether you are a new or returning member, everyone has an equal opportunity to be involved 
with the operation of the CSULB AMA. Seven committees have been created for those who are 
interested in not only positively impacting the organization, but also getting the most out of what 
we can provide for our members. 
 
We also have plenty of fun and exciting festivities, including an Art Gala, Broomball, BBQ’s, 
Networking Mixers, Marketing Week, Regionals, and of course the 34th Annual International 
Collegiate Conference in New Orleans, LA. These are just a few of the many different activities 
we will be partaking in for the year of 2011-2012. 
 
The AMA of CSULB wishes you the best of luck in your academic aspirations. 
 
Have a wonderful day, 
 
Tory Listberger 
 
President 
American Marketing Association 
CSU Long Beach Chapter 
www.csulbama.com 
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Dear AMA Members & Students, 
 
On behalf of the E-Board and myself I would like to welcome all of you to another year in which 
the AMA plans to leave its mark on the Cal-State University Long Beach campus and 
community. 
 
Each semester AMA sets out to meet and exceed its goals, and for the past several years the 
organization has been one of the most dynamic on campus. During the past year, the 
organization distinguished itself at the International Conference in New Orleans among the 
hundreds of schools in attendance from all areas of the United States, as well as International 
participants. Through all of the hard work by the membership and the Executive Board, our 
chapter was recognized with four International Awards. This is an outstanding accomplishment 
on the part of our organization, especially given the level of competition that exists from all the 
other schools that participated. 
 
Although a large number of members have gone on to graduate and start their careers, we are 
buoyed by the fact we have a large group of returning members and an infusion of new 
members which will keep us all striving to improve our organization. 
 
It is important that all of you recognize your potential and the potential of this group to make a 
dramatic difference. Through AMA members and through our community outreach programs 
we can assist those whose lives are in need. Utilize your involvement in the AMA to not only grow 
as a young professional but as a human being. 
 
As your Faculty Advisor, I am here to assist and provide you guidance, whether on a professional 
or personal level. I look forward to another exciting year in which AMA will settle for nothing but 
the best. 
 
Best regards, 
 
Professor Tomlin 
Faculty Advisor 
American Marketing Association 
CSU Long Beach Chapter
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FALL 2011FALL 2011  EXECUTIVE BOARD EXECUTIVE BOARD   

  

Tory ListbergerTory Listberger   

 
tdlistberger@yahoo.com 

President 
  

Jeannine HoJeannine Ho   jennho562@gmail.com 

Executive Vice President 
  

Andy PhamAndy Pham   andypham7@gmail.com 

ABSOC Council Representative  
  

Jenny NguyenJenny Nguyen   jennynguyen1019@yahoo.com 

VP of Communications  
  

Shannon KulaShannon Kula   skula87@gmail.com 

VP of Communications  
  

Judy HuangJudy Huang  jhuang415@gmail.com 

VP of Community Service  
  

Samed YadegariSamed Yadegari   samedandy@gmail.com 

VP of Corporate Relations  
  

El izabeth AroyanElizabeth Aroyan   e.aroyan@yahoo.com 

VP of Corporate Relations  
  

Eric AssenceEric Assence     easence@yahoo.com 

VP HistorianVP Historian    

   

Steven AlvisoSteven Alviso   stevealviso@aol.com 

VP of Finance  
  

Adrien CirouAdrien Cirou   adrien.cirou@hotmail.com 

VP of Fundraising  
  

Jen SoJen So  jen_so@live.com 

VP of Socials  
  

Amber SantosAmber Santos   ambersantos@hotmail.com 

VP of Memberships 
  

James ChunJames Chun   jchun.101@gmail.com 

VP of Memberships 
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AMA Member Loyalty Program 

 
 

The more you become involved in AMA the more you get. Literally!  With the AMA member 
loyalty program, simply come to AMA meetings, events, and become involved and you can 
WIN BIG! 
 
Description: Each AMA member will receive points for events that they attend and their 
involvement. Every couple of weeks at AMA meetings, those members with the most points will 
be announced. At the very last meeting of semester, the AMA member with the most points will 
be announced. 
 
How do I play? 
Only AMA members are eligible for this contest. If you are already an AMA member great! If not, 
simply fill out an AMA membership application before the due date ($55 for the semester, $99 for 
the year).  
 
What do I get? 
The winner* will receive a gift basket full of awesome prizes and the AMA Honorary Member 
Award (looks great on a resume!). Those who come in close will receive an AMA member 
recognition award, that also looks great on a resume. 
 
How does AMA keep track of points? 
AMA has a list of paid AMA members (new members will be added), and that will be used to 
document which members are eligible and are attending the events. Each event is worth a 
certain amount of points and at the end the semester, the member with the most points wins.  
 
Your responsibility: At each event there will be a sign-in sheet for the AMA member contest. 
Because of the number of people that usually attend AMA events, it is your responsibility to sign 
yourself in at each event. If you forget to sign yourself in or you do not write you name clearly, no 
points will be given. This is the easiest way for AMA to keep track of who is attending events, so 
that points are given fairly. 
 
Are AMA events the only way to receive points? 
No, AMA members that join and actively participate in committees also earn points.  
 

 
     
 
* Should a tie occur each member will receive an award. However, the gift basket will be split evenly amongst those 
who tie.  By filling out an AMA membership application you agree that you have read these rules and regulations and 
agree to them.  
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AMA International 
Collegiate Conference 

 
The largest collegiate marketing conference of the year, the AMA International Collegiate 

Conference provides participants with marketing career information and leadership training for 
chapter management. 

 

  
 

2012 Conference Information 
Participants have the opportunity to attend leadership sessions, hear from top marketing 

professionals, and further professional and career development during the senior sessions.  In 
addition, you can gain valuable experience by participating in the various conference 

programs including: 
 

Leadership Session Presentations 
Collegiate chapter members are invited to become involved and gain practical experience by 

presenting chapter management/leadership ideas to their peers. 
 

Chapter Exhibit Session. 
A highlight of the conference is the Collegiate Chapter Exhibit Session.  Every chapter is 
encouraged to take part in the trade show, which opens the International Collegiate 

Conference. 
  

  
 
 
 

For more information: http://www.marketingpower.com 
Any questions? Contact the AMA Executive Vice President.  

 



        
 

      American Marketing Association, California State University, Long Beach 

 
1250 BELLFLOWER BLVD – CBA 241 • LONG BEACH, CA 90840 • (562) 985 – 7596 

www.csulbama.com • csulbama@gmail.com 
7 

 
All About You 

 
AMA wants to get to know you. Please fill out the questionnaire and turn it in with a picture of 
yourself with your AMA membership application. 
 
Name: 

Age:     

Birthday:     

Male/Female    

T-shirt size (mens shirt sizes only): 

Major (& Minor if applicable): 

Year at CSULB:    

Graduation Date: 

Email: 

Phone #: 

I grew up in... 

When I graduate I want to... 

In my spare time I... 

My favorite movie/TV show is... 

My favorite food is... 

If I were an animal I'd be a(n)... 

Skydiving? Yes or no... 
 
 
How did you hear about AMA? 
 
 
What are you looking to get out of your AMA experience? 
 
 
Are you involved in any other organizations on campus? (Please list) 
 
 
Do you have any suggestions for AMA (i.e. an event you would like, a speaker you would like to 
see, etc?

 
 
 
 
 

 
 

(Your picture here) 
 
 
 
 
 
 

“Quote Yourself” 
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Industry 241, CSULB AMA’s Agency 
Industry 241 was created by CSULB AMA as a student-run marketing consulting agency to promote 
professional development and team-building skills. Our mission is to enhance the learning 
experience beyond the classroom by providing students the opportunity to build their portfolio by 
solving real-world problems for small businesses and nonprofit 
organizations. 
 
We use our marketing knowledge and resources to provide written 
reports, which entail analysis and marketing strategies that will meet 
the marketing needs of others. 
 
This fall semester we will be working on an international case 
competition between the various AMA chapters to create a 
campaign to help the largest book publisher Pearson launch their new 
online education classes titled Prepare. Finalists compete through an 
oral presentation and are able to win  
cash prizes for their chapter. After that, it’s up to you to decide what businesses and other clients 
you would like to work with. Do not skip out on this opportunity to gain experience in a fully 
functional agency with your peers. 
 
Want to Join? 
Fill out this sheet. Turn this sheet in to any Executive Board Member or drop this off 
at the AMA Cubicle in CBA Room 241.  
 
First Name_______________________________________________ 
 
Last Name________________________________________________ 
 
Phone Number____________________________________________ 
 
Email____________________________________________________ 
 
Best Way To Reach You (please circle)  Email    Text     Call    Facebook  
 
Additional Information (major/areas of expertise/interest) 
 
 
Questions? 
 
Requirements for joining 

1. Must be enthusiastic, hard working, team driven individual who likes to share their inputs as 
well as be a team player 

2. Must be a member of CSULB AMA for that respective semester 
3. Must be willing meet once a week. Location, time and dates will be announced later on 
4. Must be willing to permit CSULB AMA use of your creative works for future references. Your 

name credited to your work is optional if you would like it to be mentioned. 

 
*Industry 241 derives from “Not Limiting Ourselves to a Single Industry” and 241 from CBA 241, where our AMA Cubicle [and 
office] is located. 
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